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Today’ s Definitive Guide to Marketing Metrics
Choosing Them, Implementing Them, Applying Them

- New guantitative formulas, applications, and analytical techniques

- Best practices for measuring promos, ads, distribution, perception, market share, pricing, margins,
portfolios, channels, dashboards, and more

- All-new chapter on leveraging today’ s rich online, email, and mobile metrics

- Expert guidance for clarifying what to measure, and testing reliability and validity

Now extensively updated, this award-winning book will help you apply today’s most effective metricsto all
your marketing investments, get accurate answers, and use them to systematically improve ROI.

You'll find practical techniques for measuring everything from brand equity to social media, market shareto
email performance. For each metric, the authors present real-world pros, cons, and tradeoffs—and help you
understand what the numbers really mean. You'll learn how to design and interpret marketing dashboards to
identify emerging opportunities and risks, and use powerful modeling techniques to optimize every decision
you make.

A brand-new chapter on online metrics brings desperately needed clarity to metrics such as pageviews, rich
media display time and interaction rates; clickthrough rates; cost-per-click, order, and customer acquired;
visits, abandonments, and bounce rates; friends, followers, supporters, and even “likes.” This Third Edition
adds important new coverage of topics ranging from brand valuation to neuromarketing, as well as crucial
insights for selecting the right metrics, and making sure you can trust your data.

www.management-by-the-numbers.com

Marketing Metrics, Third Edition, isthe definitive guide to today’ s most valuable marketing metrics. In
this thoroughly updated and significantly expanded book, four leading marketing researchers show exactly
how to choose the right metrics for every challenge.

The authors show how to use marketing dashboards to view market dynamics from multiple perspectives,
maximize accuracy, and “triangulate” to optimal solutions. Y ou'll discover high-value metrics for virtually
every facet of marketing: promotional strategy, advertising, and distribution; customer perceptions; market
share; competitors’ power; margins and pricing; products and portfolios; customer profitability; salesforces
and channels; and more.

This edition adds a rigorous and comprehensive discussion of the latest web, online, social, and email
metrics, helping you navigate today’ s many new metrics to gain usable and trustworthy information. The
authors have added new insights into measuring marketing ROI and brand equity, as well as practical advice
for managing complex issues such as advertising elasticity and “double jeopardy.” Y ou'll also find updated



and expanded discussions of prioritizing the right metrics for your business, and ensuring the information
you captureisvalid, reliable, and actionable.

Choose theright metric for every marketing challenge
Understand the full spectrum of marketing metrics: pros, cons, huances, and application

Gain a deep and thorough under standing of Marketing ROI (MROI)
Quantify how your marketing spending actually contributes to profits

Under stand and apply web/online metrics far mor e effectively
Get actionable knowledge from new web, rich media, and social metrics—including Google Analytics

M easure what matters, and measureit reliably
Choose the right metrics, and ensure accurate, valid data for decision-making
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From reader reviews:
Cary Burgess:

With other case, little persons like to read book Marketing Metrics: The Manager's Guide to Measuring
Marketing Performance (3rd Edition). Y ou can choose the best book if you want reading a book. Given that
we know about how isimportant any book Marketing Metrics: The Manager's Guide to Measuring
Marketing Performance (3rd Edition). Y ou can add knowledge and of course you can around the world with
abook. Absolutely right, simply because from book you can recognize everything! From your country until
eventually foreign or abroad you will be known. About simple point until wonderful thing you may know
that. In this era, we are able to open abook or searching by internet system. It is called e-book. Y ou should
use it when you feel bored to go to the library. Let's learn.

Phil Garcia;

This Marketing Metrics. The Manager's Guide to Measuring Marketing Performance (3rd Edition) are
generdly reliable for you who want to be considered a successful person, why. The main reason of this
Marketing Metrics. The Manager's Guide to Measuring Marketing Performance (3rd Edition) can be one of
the great books you must have is usually giving you more than just simple studying food but feed you with
information that possibly will shock your previous knowledge. This book is actually handy, you can bring it
all over the place and whenever your conditions in e-book and printed kinds. Beside that this Marketing
Metrics: The Manager's Guide to Measuring Marketing Performance (3rd Edition) giving you an enormous
of experience like rich vocabulary, giving you trial of critical thinking that we understand it useful in your
day activity. So, let's have it and luxuriate in reading.

Benjamin Torres:

In this age globalization it isimportant to someone to find information. The information will make a
professional understand the condition of the world. The health of the world makes the information much
easier to share. You can find alot of recommendations to get information example: internet, magazine, book,
and soon. Y ou can see that now, alot of publisher in which print many kinds of book. Typically the book
that recommended to you is Marketing Metrics: The Manager's Guide to Measuring Marketing Performance
(3rd Edition) this e-book consist alot of the information of the condition of this world now. This kind of
book was represented so why is the world has grown up. The words styles that writer require to explainitis
easy to understand. The particular writer made some analysis when he makes this book. That iswhy this
book acceptable all of you.

Sylvia Alexander:

Beside this specific Marketing Metrics. The Manager's Guide to Measuring Marketing Performance (3rd
Edition) in your phone, it could give you away to get more close to the new knowledge or facts. The
information and the knowledge you will got here is fresh through the oven so don't always be worry if you



feel like an previous people live in narrow small town. It is good thing to have Marketing Metrics: The
Manager's Guide to Measuring Marketing Performance (3rd Edition) because this book offers for you
readable information. Do you occasionally have book but you do not get what it's exactly about. Oh come
on, that would not happen if you have this within your hand. The Enjoyable arrangement here cannot be
guestionable, like treasuring beautiful island. So do you still want to miss the idea? Find this book in addition
to read it from today!
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